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Demographics	from	the	survey:		 	 																							MAX		 																									MIN	
Average	age	 35.51	 75	 18	
#	Females	 266	 	 	
#	Males	 235	 	 	
#	Daily	visits	on	Youtube	 4.13	 100	 0	
#	Daily	visits	on	Instagram	 2.33	 50	 0	
#	Daily	visits	on	Facebook	 5.64	 120	 0	
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